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So you want to send an email?

The Email Marketing Basics

Things to note before you send a campaign

Campaigns with useful, engaging
content for the recipients perform best.
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You are most likely to have more social media shares, email forwards

as well as list growth and retention with

Things you should ask before sending

DATA

WHO?

Who is going to receive
this email campaign?

FREQUENCY

them?

Prehea

Recognisable branding

Email

Anatomy «----

The Sender’s de

contact information

<code>

Once you have a completed design
it’s time to get it coded. Emails
should be coded 1in a responsive or
mobile optimised way to ensure
they display correctly on all
types of devices from desktops to
mobiles. There are three styles of
coding an emall developer can use;

Static, Responsive or Hybraid.
</code>

these types of campaigns.

RELEVANCE

Planning your email campaign is
very important. You need to think
about who you are sending to
and what you are hoping to
achieve with this email. Are they
expecting it and will it be useful
or beneficial to them?

CONTENT

WHEN?

When will they receive it and
how often am | contacting

WHY?

Why am | emailing these
people and what am [ trying
to achieve with this email?

WHAT?

What am | going to send? Is
it well designed with a clear
call to action?

Create

a STRONG
typographical

hierarchy to make

text easier to read
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The design needs to

look good on all devices
IIIIIIIIIIIIIEIIIIII]I'.IlliIII!IIIIIIIIEIIIIIIII'.II

[

der text
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Check the reports

5 Sign off the design

A/B results in
main send starts

Start coding

Send the
campaign A/B

1st Previews
Sign off the email

Good use of images -

A call to action =

Clearly visible
unsubscribe link

Supply the assets

Don’t forget the basics

View in Browser

Concise copy Sed semp
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Unsubscribe

View in browser link

A good email should;

- Work on all devices, be mobile
optimised.

Match the style and colour of the brand.

- Be easily recognisable as a message from
your brand.

- Be relevant to the recipient. They should
know why they’re receiving it.

Have a clear purpose or goal.

- Impart some information to the receiver
or allow them to take action.

Include text that is clear and concise.

Not include text within images.
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get right so ensure you
elf enough time at the

without those 5 emall assets you can’t send an email!

When you send a campaign it’s a good idea to choose 2 Subject lines
It takes no extra time to set up an A/B split test and can greatly
improve the results of a campaign. Split testing does take extra time

so make sure to factor this in, if you are go

Contact display block for all your
email marketing needs. We do
planning, design, HTML coding,
and campaign deployment.

ing to do split testing.
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DON’'T WRITE IN UPPERCASE IN SUBJECT LINES
Don’t use CurrEncy $igns or SPAM words $£SE£SE!
I Don’t use exclamation marks !!!!

Match the subject line with the pre-header text
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